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Qualitative approach helps to understand the complexities of experiences

Chpt. 1: Interviewing 

· Gives access to observations of others, their experiences, perceptions and gives a window to the past

· Qualitative interviews can have different phases, and can focus on the internal or external

· Qualitative interviews develop detailed descriptions, integrate multiple perspectives, describe process, develop holistic descriptions (like how a system works), learns how events are interpreted, bridges inter-subjectiveness, and identifies variables and helps frame a hypothesis

· Qualitative interviews are more labor intensive

Chpt. 2: Choosing and Recruiting Respondents

· Substantive frame decides who should be interviewed and what they should be asked

· There are 2 categories of potential respondents; experts in an area/witnesses to events and people who, as a group, display what happens in a population affected by a situation or event

· A panel of informants can be chosen based on event attendance, organization membership, a loose collectivity (like a community), or a social institution (like marriage)

· Probability sampling helps develop a sample that can be argued based on mathematic probability, but they must be selected randomly

· Samples smaller than 60, random selection is not usually the best choice

· Convenience sampling means taking whomever you can get

· Sometimes you need the right sponsorship or topic to get a participant

Chpt. 3: Preparing for Interviewing

· Have the problem that you’re addressing ready

· Have a sense of breadth and density about the material you want to collect

· Have an understanding of previous research, etc. on the topic

· Conduct pilot research so you know what to ask and how to ask

· Have a sense of what will give substance to the report

· There are two approaches to achieving coherence in your report; diachronic (passage through time) and synchronic 

· An interview should go for approximately 1 ½ -2 hours

· Its good to have several interviews with the same respondent, but not usually more than 3

Chpt. 4: Interviewing

· Bring two copies of the consent form

· Know what kind of information your study needs and be able to help the respondent provide it

1. Extending (how did that start?)

2. Filling in detail (could you walk me through that?)

3. Identifying actors (was anyone else there when that was happening?)

4. Others the respondents consulted (did you talk to anyone about what was going on?)

5. Inner events (emotions, impulses, etc)

6. Making indications explicit (attempting to put into words what the destures and nonverbal communication may mean by asking more questions)

· Handling Difficult Questions: establish a reliable research relationship before entering the area.  Know the goals of the study so that you know which leads to develop.

· Marker: a passing reference made by a respondent to an important event or feeling state.  Because they occur in the course of talking, you may have to remember then and return to them later to develop them. 

· Managing Intrusions: never fight for control over the interview, don’t interrupt the respondent.

· You must carry into the interview a general idea of what you want to learn.  As you are listening closely, you should be assessing whether the material might be useful to the study. 

· Try to get enough information that you are able to set the stage of the event described later

· Follow the respondent’s associations so long as they remain within the interview’s frame.

· Maintaining a working research partnership is essential in interviewing.  You can get away with phrasing questions awkwardly and other errors but you can’t get away with failing to work with the respondent as a partner in the production of useful material.

Chpt 5: Issues in Interviewing 

· The effect of interviewing on the respondent: risks are typically low.  One risk is a consequence of a series of interviews with a socially isolated respondent who feels let down when the interviewing ends. 

· Most respondents are concerned that their anonymity will be compromised

· It is important that the interviewer remain neutral during highly emotional interviews, so that the interviewer can still attend to the respondent.

· When a respondent does become emotional, sometimes the best move is to just sit and listen.  The research partnership should never be compromised.  It would be wrong for the interviewer to try to comfort or modify the respondent’s feelings.  The interviewer should convey a middle distance in response to the respondent’s feelings, in touch with them and responsive, but not overwhelmed by them. 

Confidentiality Issues:

· The author never turned any respondent in : illegal drug users, armed robbers. But he continues to say he would have turned someone in who had or intended to commit murder.

· Dilemmas associated with confidentiality could be avoided by noting in the consent form the conditions under which confidentiality will be breached.

· It is important to remember that qualitative interviewing is different from therapeutic interviewing. In the former the goal is research information, where as in the latter the patient is the object of concern.

· It has been common that interviews have been matched with respondents according to sex, race and social background.  But there is not research to conclude that those similiarities produce any more results than not. 

Interviewing Difficulties:

· The unresponsive respondent: the respondent may feel the risk is too high to participate or there is no potential profit to participate.

· The respondent determined to present a particular picture

· People whose feelings are raw

· The presence of others – often the best way to handle this is include every person in the room in the interview. 

· It is not essential for a study that every interview be illuminating – if one interview doesn’t offer something illuminating, the next one will.

Issues of Validity: Is the respondent telling the truth?

· Often in first interviews, the respondents present themselves positively and tell of others maybe not so positively

· Information is context dependent 

· Sometime you can check validity through other interviews or records but for the most part, we must rely on the quality of our interviewing for the validity of the material.

